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With football season in full swing, the National Football League (NFL) products and programs 
are everywhere.  As you cheer for your favorite team, you may see commercials for either Play 
60 or Fuel Up to Play 60, both endorsed by the NFL.  Fuel Up to Play 60 is funded in part by 
dairy producer check off dollars.  What is the difference between these programs? 
  
PLAY 60 
PLAY 60 is the National Football League’s Campaign to encourage kids to be active for 60 
minutes a day in order to help reverse the trend of childhood obesity.  Launched in October 
2007, this program focuses on encouraging children to be active through in-school, after-
school, and team-based programs.  It also incorporates national outreach events and has an 
online element.   
  
Team programs include a flag football program and “Punt, Pass & Kick” skills competition.  The 
website is an integral component to the program, offering a variety of ideas to kids for how to 
be active.   
  
PLAY 60 combines the NFL's commitment to fitness and health with an extensive roster of 
partner organizations. The PLAY 60 initiative is prominent during key NFL events such as the 
Super Bowl, Pro Bowl, Draft, Kickoff and Thanksgiving.  Numerous NFL players and coaches 
support the program through school and event visits to online videos with physical activity 
ideas.  According to their website, the NFL has dedicated over $200 million to youth health and 
wellness through PLAY 60.  
  
Visit www.nflrush.com/play60 for more information on this program. 
  

FUEL UP TO PLAY 60 
To enhance their PLAY 60 initiative, The NFL teamed up with the 
National Dairy Council (NDC) and the United States Department 
of Agriculture (USDA) to create Fuel Up to Play 60 (FUTP60), a 
national in-school program encouraging youth to consume 
nutrient-rich foods and achieve at least 60 minutes of physical 
activity every day.  This partnership brings a focus to nutrition in 
addition to physical activity, both components of a healthy 
lifestyle. 
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The goal of the program is to involve the entire school in “creating a culture of wellness” 
through:  
· Empowering and engaging youth; as well as  
· Improving school nutrition and physical activity environments, which make the healthy choice 

the easy choice. 
  
Student leaders must identify and implement positive changes in their schools.  The program 
offers a wide variety of ideas for healthy eating and physical activity in the “Playbook.” One 
idea is “Breakfast in the Classroom,” to increase breakfast participation by delivering 
reimbursable meals to students in their classrooms.  The Playbook includes a detailed outline of 
steps to take in order to get the program started, as well as resources students can use to 
present their ideas to their school. 
  
The motivation for students to participate is driven by the potential rewards.  All school 
participants track their healthy eating and physical activity on the FUTP60 website, which earns 
points.  As more school students participate and implement positive changes, more points 
accumulate.  These points can earn NFL themed rewards and recognition such as visits from 
NFL players, NFL footballs and shirts, as well as game tickets and events at NFL stadiums. 
  
IS IT EFFECTIVE? 
As a result of Fuel Up to Play 60, last year 14 million students made healthier food choices and 
are getting more physically active during the school day.  Additionally, 18 million students have 
access to healthier foods, and 17 million have access to more opportunities to be physically 
active during the school day.  Please see the “Results that Count” graphic on the next page for 
even more data on what your checkoff dollars are helping to achieve. 
  
If you are interested in learning more about the program or want to see if your local schools are 
involved visit www.fueluptoplay60.com.  If your local schools are not participating, reach out to 
them and encourage participation!   
  

* Thanks to Dairy Management Inc. for assistance with this article and the infographic (see next page) 
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Graphic courtesy of Dairy Management Inc. 
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